into your brand



...enabling you to [ am passionate about
helping businesses for good
DESIGNER @ BRAND CONSULTANT create the world you who inspire hope in people

want to see and our planet.

Together we develop and
evolve an authentic brand
that is fully aligned with
your story and all that you
stand for, transforming
feelings of overwhelm
and doubt into a renewed
energy, confidence and
clarity, to enable you to
meaningfully connect with
your ideal audience and
create the world you want
to see.

It all starts with your story,
which is held at the heart
of your brand to develop
meaningful and original
brand assets, illustrations
and content that transform
how your organisation is
seen, heard and felt.

becksneale.co.uk
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illustration
) storytelling

a way of seeing, understanding
and communicating your story
with the world, through

each carefully considered
design detall

Helping you to authentically show
up for all that you stand for.

© 2023 Inkshed Ltd t/a Becks Neale




" )%"‘)”," L\

1 S\ ‘N ‘
\\ P\\\ l‘ finey “‘ ’ “\

)

© 2023 Inkshed Ltd t/a Becks Neale


https://becksneale.co.uk/rebrand-to-establish-brand-positioning/

Brand campaign resource designs, infographics and bespoke illustrations
becksneale.co.uk


https://becksneale.co.uk/portfolio/fundraising-appeal-resource-design/

{Testimonial}

“What a pleasure and a delight it was to work
with Becks. From the outset she understood
who we were and what we wanted to achieve.
Professional, timely and competent.”

Amanda Clapham. Head of Fundraising & Communications,
Oakhaven Hospice, New Forest, UK

Brand identity design with sub brands
© 2023 Inkshed Ltd t/a Becks Neale Read case StUdy becksneale.co.uk


https://becksneale.co.uk/rebranding-to-unify-and-align-a-charitys-identity-with-their-caring-objectives/

ks Neale



https://becksneale.co.uk/portfolio/brand-illustration-collection/

Discovery

values, and connections. Welook at your heritage, purpose and
vision to review and plan your brand adventure from whereyou
are, to where you want to be.

Creative Thinking

Research and creative thinking to connect your values with
innovative ideas and approaches for your project to help make
your passion authentically visible. This is an integral step of the
design process, forming and shaping all the details, with every
element considered and selected purposely to align and
elevate your message whilst tellingyour story.

Designer Ink

Transformingyour thoughts into visual concepts, with clarity
and meaning, to bringyour brand alive.

© 2023 Inkshed Ltd t/a Becks Neale

It all starts with your story and drawing out the beautiful details,

{Testimonial}
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https://becksneale.co.uk/portfolio/brand-illustrated-map-of-salisbury-find-us-here/
https://becksneale.co.uk/portfolio/brand-illustrated-map-of-salisbury-find-us-here/

1. T he Foundations . bramdprocess

brarding Tal ulh g oy

brand worksheets

These are all about your brand story; core values, vision and purpose. We

share thisover email allowing you to dedicate time to reflect upon and

{Te Stl Onlal} consider your answers. Identifying what is most important to you and your

organisation. This forms the solid foundations to develop your brand.

‘I had always loved her creative work... research and exploration
I had no idea she would have From here | draw out the connections
. q and unique qualities that inform the
such a hUge lmpaCt on my busmess, character and tone of your brand
and life, and happiness!” development which we will review
together on acall ensuring you
Jeanne P. - Career Coach are completely happy with the

USA design direction & brand strategy:

- your values

- your brand vision

- who you help

- look & feel inspiration mood board
- brand positioning

- brand personality

- brand messaging

becksneale.co.uk




2. Visual Identity 3. Styling

busign Tl o oy

Developing your core identity

Example layouts, references and the creation of illustrative design assets

to build your image library and provide design guidance that helps you, your
team and web developer to emanate your look and style consistently across your
brand touchpoints.

Creating a fresh look for your next
chapter, that honours your heritage
and communicates your vision,
aligning to your values and purpose.

Part A: Typography Styling

Brand fonts (font references for print / screen)
Establishing font styling and hierarchy within your text content to make your
layouts and content scannable and readily accessible for your clients whilst
establishing a consistent recognised presence.

- heading/subtitle

- body

- character font

Identifying and establishing your
core brand colour palette
- main brand colours
- Navigation colours
- supporting colours
Stationery design (print ready digital pdf files)
- A4 letterhead design (210 x 297mm)
- business card design, double sided (85 x 55mm)
- complimentary slip (210 x 99mm)

Logo design development
- collection of co-ordinating
layout variations

- main logo T )

- secondary logo - email signature design concept

- full colour . .

- monochrome Part B: lllustration & Icon Design

- scalable Creating your brand illustrative style - commmission the design of the icons and

illustrations you need to help convey your message and ease accessibility - for
example this could be infographics, icons to aid navigation, artwork or patterns
for backgrounds and packaging etc

Brand integrity guidelines

- placement

- usage, clear space, on backgrounds

- colour references for print and web . .
- brand font guidelines for logo LT CE POt e Dy sy e
The creation of guidelines for the styling of photography to ensure subject
content and feel are aligned with your brand message.

© 2023 Inkshed Ltd t/a Becks Neale




4. Brand Touchpoints and Support

Following the creation of your brand, your unique styling an be rolled out to
refresh and align your resources and marketing materials, for screen and print,
to help you confidently share your story.

. signage / banners / packaging

- brochures / resources / downloads

- social media graphics

- presentation slides

- web designconcepts

. project management (print / web development)

6 to 12 monthly br and support and creative direction

Schedule in a virtual call each month to support your work, direction and
brand alignment; review your current resources/projects, bounce ideas for
upcoming projects/events/plans and identifying creative solutions for
challenges and opportunities. W€l together create a bespoke package for
your regular monthly needs. For example it could be:

-1x virtual call (60 minutes)

- followed by a digital pdf report of ideas/content discussed,
together with inspiration and bespoke recommendations

- collection of 5 x artwork files for social media assets etc




..creating your bespoke design
proposal to support you on

e: becks@becksneale.co.uk

Inkshed Ltd trading as Becks Neale. Registered in England & Wales.
’) Company No.14151418 Registered Office: Inkshed Design Studio, BECKS NEALE
133 High Street, Cricklade, Wiltshire SN6 6 AQ DESIGNER @ BRAND CONSULTANT



